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[bookmark: Z_Blank05]Product Value - Carrier/Broker Information Exchange Template

	Carrier name
	MPR Underwriting Limited (“MPR”)

	Broker name
	

	Product name
	Crime Insurance v2

	Reference/UMR [Binder]
	

	Reference [Class of Business]
	Crime Insurance

	Date
	01 August 2023



	Carrier Information

	Product information

	
Refer to the target market statement for this product. 


	Target market

	
Refer to the target market statement for this product. 


	Types of customer for whom the product would be unsuitable

	
Refer to the target market statement for this product.


	Any notable exclusions or circumstances where the product will not respond

	
Refer to the policy document for this product for full details. Section 5 of the policy contains general terms and section 2 contains exclusions and required precautions. The policyholder should view the policy exclusions in their entirety for each section of cover they select. 


	Other information which may be relevant to distributors

	
The MPR website contains a wealth of information on MPR, our products and detailed technical insights across a range of products and subjects: www.mprunderwriting.com 


	Date Fair Value assessment completed
	01 August 2023




	Additional Information

	MPR are the product manufacturer.

MPR have carried out a PROD assessment on this product, including:

· Identification of the target market for this product;
· Testing of this product;
· Regular monitoring and review of this product;
· Where there has been a significant change or amendment to the product we have/will put the amended product back through PROD assessment;
· Consideration of the charging and fee structure for this product;
· Rationalisation as to why we have chosen our current distribution chain;
· Identification of the characteristics and features of this product.

The product approval process has identified that this product provides fair value to customers in the target market and that it will continue to do so for a reasonably foreseeable period. We regularly consider our pricing model used to calculate the risk premium:

1. for the initial policy term; and
1. any future renewal.


For full details please visit: www.mprunderwriing.com
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	Broker Information

	The fields below should be completed for all distributors in the chain.  Distributor 1 should be the distributor in direct contact with the carrier and the highest distributor number should be the distributor in direct contact with the customer.  The information provided should include the type and amount of remuneration (including fees and commissions) of each distributor, where this is part of the premium or otherwise paid by the customer, for the product.  See page 1 for further guidance.


	Distributor 1 – [insert name]

	Total commissions
	

	Total fees
	

	Other
	

	Explanation of services provided

	





	[bookmark: _Hlk79566965]Information on any ancillary products/services sold alongside the product which may affect the product’s value.

	




	It is confirmed that the above remuneration paid by the customer is consistent with the regulatory obligations of Distributor 1.
	
Yes
	
No

	For this product, we are a wholesale or placing broker for other brokers/intermediaries.

	
Yes
	
No



	Distributor 2– [insert name]

	Total commissions
	

	Total fees
	

	Other
	

	Explanation of services provided

	





	Information on any ancillary products/services sold alongside the product which may affect the product’s value.

	




	It is confirmed that the above remuneration paid by the customer is consistent with the regulatory obligations of Distributor 2.
	
Yes
	
No

	For this product, we are a wholesale or placing broker for other brokers/intermediaries.

	
Yes
	
No



	Distributor 3– [insert name]

	Total commissions
	

	Total fees
	

	Other
	

	Explanation of services provided

	




	Information on any ancillary products/services sold alongside the product which may affect the product’s value.

	




	It is confirmed that the above remuneration paid by the customer is consistent with the regulatory obligations of Distributor 3.
	
Yes
	
No

	For this product, we are a wholesale or placing broker for other brokers/intermediaries.

	
Yes
	
No



	Distributor 4– [insert name]

	Total commissions
	

	Total fees
	

	Other
	

	Explanation of services provided

	




	Information on any ancillary products/services sold alongside the product which may affect the product’s value.

	




	It is confirmed that the above remuneration paid by the customer is consistent with the regulatory obligations of Distributor 4.
	
Yes
	
No

	For this product, we are a wholesale or placing broker for other brokers/intermediaries.

	
Yes
	
No



	Distributor 5– [insert name]

	Total commissions
	

	Total fees
	

	Other
	

	Explanation of services provided

	




	Information on any ancillary products/services sold alongside the product which may affect the product’s value.

	




	It is confirmed that the above remuneration paid by the customer is consistent with the regulatory obligations of Distributor 5.
	
Yes
	
No

	For this product, we are a wholesale or placing broker for other brokers/intermediaries.

	
Yes
	
No



To be solid, insurance must be flexible.

MPR Underwriting Limited, a company incorporated in England and Wales and registered under Company Number 10529758. Registered Offices: 10th Floor, Chancery Place, 50 Brown Street, Manchester, M2 2JG, England. Authorised and regulated by the Financial Conduct Authority.
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Crime Insurance
Target Market Statement

This document is intended to be used by distributors and not provided to a
customer. MPR Underwriting Limited is the Product Manufacturer for this
‘product and may source elements of cover from third parties. Full details
are contained within the policy documentation.

What s this product?

> Thisis a commercial insurance product suitable for public and private limited
companies and some other types of organisations.

> It provides five sections of cover: Crime; Social Engineering Fraud; Extortion;
Expenses and Computer Violation. e

¥

Customers can choose the Crime section imit they need with sub-limits in place
forthe other sections.

What customer need is met by this product?

> Crime insuranco i designed fo meet he needs of public and prate Imted
companies and some other types of organisations by protecting the asses of the
organisatons from a range of frauds.

> Al Kinds of organisation can be exposed to a broad spectrum of frauds and
extortion, often involving heavy losses and expenses in validaling a financial
loss. This productis designed to meet these needs 1o address these risks.

Whoiis this product designed for?

> Crime insurance is designed for organisations with a tumover up to £200m,
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‘Who is this product not designed to support, or are there any features that you
should be aware of when offering this product to your customers? This product
s not suitable for:

> Policyholders outside Great Britain, Northern Ireland, the Channel Islands and the
Iste of Man.

> This product is not designed for financial instiutions.

> Challenges exist on those trades characterised by higher hazard risk profiles and
poorer historic experience than the average. These include educatonal
establishments, law firms, large charites, bookmakers, jewellers, auctioneers, car
dealerships, housing associations, govemment departments and rades
processing high value materials.

> Compa

with a wider range of operational actvty require more scrutiny.

> Overseas activity will ntroduce additional challenges, considerations and
questions from underwriters.

Can this product be sold without advice?

> Crime insurance can be sold with or without advice depending on your preference
andin line with FCA regulations.

> Tha product s supporied by infomaton on the MPR wabsite at: Cime ngurnce
- MPR Underwritingin a format that is easily recognisable and understood by
Gustomers,

How can this product be sold?

> Sales joumneys must identify customer eligibiity and ensure that key information
‘and choices 10 be made are presented o customers i a way that supports a
customer through the process of understanding core cover and can tailor their
policy by choosing from optional covers o suit their specific demands and needs.

> Crime can be sold face to face, via telephone or emal application.
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